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2018 Spring/Summer Intercolor : Japan Proposal

Trends in the Japanese Fashion Market

The principal target of the Japanese fashion market until recently was young people. With the advent of the
super-aged society in which one in every four persons is aged over 65, however, business targeting "mature"
consumers has started up in full scale. Young people today do not spend money on fashion. They find joy in
experience and sharing their experiences with friends. This is represented by their behavior inclined to show off
on social media places they have been to and food they have eaten. In fashion, interest is growing on items that
are simple, functional and reasonably priced. Their tastes are not based on desire for fashion beyond their reach
but for those reflecting their lifestyles in the real world.

On the other hand, the over-50 age group regarded mature consumers in Japan are showing great interest in
health. With the average lifespan for the Japanese at 80 for men and 86 for women, they have a strong desire to
stay physically fit and youthful and be involved in society to the greatest possible extent. Many in the age
group have the experience of wearing quality clothing during the period of economic prosperity and are willing
to pay for fashion. However, there is a limited range of sizes for this age group.

It is under such circumstances that outdoor wear 1s attracting great attention. Fashion known as "athleisure"
offers outstanding functionality and comfort in activity, regardless of age. It can be apply to a wide range of
lifestyles, simply with change in color and graphics. Alongside this, it must be noted that apparel that promotes
"elegance" founded on traditional protocol is gaining renewed attention alongside such fashion founded on
simplicity and functionality. The Japanese market is also undergoing application of fashion based on type of
lifestyle. Fashion proposals founded on the type of lifestyle (i.e., approach to life) are expected to become
increasingly important in design for the year 2018.

Japan Proposal for Intercolor 2018 SS
Theme: Rhythm of Life

Living creatures and robots

"Henn na Hotel" (Weird Hotel) that opened in Huis Ten Bosch theme park in July 2015 has robots in the form
of dinosaurs and human females at the front desk. Guests are served by robots from check-in to guiding to their
rooms. The hotel continues to earn positive response on websites for the past year since opening. Why the form
of humans or dinosaurs, when robot functions can be performed satisfactorily without being shaped in such
ways? A hotel representative said this adds ease and comfort in space and in communication.

Children are able to distinguish types of creatures, prior to actual study of animals at school. Humans innately
have great interest in humanoid and other forms of life. Robots taking the shape of living creatures may revive
our affection for life on earth vis-a-vis our own lives that go on away from nature.

The integration of robots in lifestyle prompt us to explore into the differences among humans, other living
creatures and robots. In other words, we pursue the rhythm of life as living creatures and the colors that are
synchronized with the rhythm.

For this reason, we propose four types of lifestyle under the theme of "Rhythm of Life" for 2018 SS.
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Four Color Groups

1.Wonder Rhythm
Rhythm that synchronizes with surprise and mystery

Nature is a treasure trove of colors of wonder. The green of insects in their metamorphosis from larvae, the
green of trees flourishing in summer and the blue-green shades of the ocean or brown/colored grays serve as
base to be combined with red that sets off alarm or surprise or brilliant magenta as accent colors. They may be
used in geometric patterns that have been deformed with CG or camouflage design utilizing such patterns.

2.Gentle Rhythm
Rhythm that synchronizes with sense of tolerance, moderation and gentleness

Tolerance is essential for the new generation of mankind. The group has been organized with pale colors, to
create the sense of moderation and gentleness and the feeling of freshness. Sense of change is created with
lustrous material, moiré effect and translucent materials. Traditional patterns and light materials are used to
create volume for feeling of warmth.

3.Spring Rhythm
Rhythm that synchronizes with the joyful heart, inspiration and pleasurable conversation

Let your heart bounce with joy. It will open the door to the future and its brilliant radiance.

The group consists of colors that bring cheer and liveliness, including vivid orange and yellow. It expresses
fun in moderation. It may also be used as accent colors for "Gentle Rhythm" through use of materials that
suggest playfulness.

4.Exploring Rhythm
Rhythm that synchronizes with ethnic colors from around the world

Each ethnic culture has its own distinctive color perceptions. Explore into ethnic colors that we have yet to
uncover. Earthy colors of soil, blood and plant dyes, distinctive graphics and exciting color combinations are to
be uncovered and applied to modern design. Strong, artificial green is used as an aberrant in the group.

(Kahoru Ohsawa)
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No. MUNSELL JBCC (JAFCA BASIC COLOR CODE) PANTONE NUMBER
1 4.5R5/1.25 rGY reddish gray 17-2601TPG
2 9.5RP3.5/13 dp-pR deep purplish red 19-2041TPG
Wonder Rhythm 3 8YR4/2.5 gy-yBR grayish yeIIF)Wish brown 19-1034TPG
4 163.75/3.75 d-yG dark yellowish green 18-6330TPG
5 5.5R4/13.25 v-R vivid red 18-1763TPG
6 7.5B7/1.5 [-bGY light bluish gray 14-4506TPG
7 2B3.5/2.75 gy-B grayish blue 19-5217TPG
8 N8.75 W white 11-0605TPG
g 8Y9.25/3.5 p-gY pale greenish yellow 11-0710TPG
Gentle Rhythm 10 4.5PB6.75/1.25  1-bGY light bluish gray 14-4206TPG
11 0.5R8.25/1 pkGY pinkish gray 13-3803TPG
12 N6.25 me-GY medium gray 16-3850TPG
13 10PB7.75/1.25 l-pGY light purplish gray 13-3920TPG
14 3.5R7.25/0.75 pkGY pinkish gray 15-4502TPG
15 3.5Y7.75/0.75 yGY yellowish gray 12-0000TPG
16 10R6.25/14 v-r0 vivid reddish orange 16-1364TPG
Spring Rhythm 17 3.5Y5/3.75 [-OLBR light olive brown 16-0836TPG
18 1Y7.75/12.25 v-Y vivid yellow 14-0852TPG
19 4.5B7.25/5.5 l-gB light greenish blue 14-4816TPG
20 4YR8/4 m-yPK moderate yellowish pink 13-1114TPG
21 3GY7.25/8.25 s-YG strong yellow green 13-0650TPG
22 10YR4.5/0.75 brGY brownish gray 19-0808TPG
23 9B4.75/5.5 m-B moderate blue 17-4328TPG
Exploring Rhythm 24 6R3.5/7.75 d-R dark red 18-1449TPG
25 6.5G3.75/6.75 m-G moderate green 18-6030TPG
26 8.5RP2.75/7 d-pR dark purplish red 19-2024TPG
27 9.5YR6/8.5 d-0Y dark orange yellow 15-0953TPG
28 4R2.5/1.25 dgy-R dark grayish red 19-0915TPG
29 2B4.25/5.5 m-gB moderate greenish blue 18-4936TPG
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JAPAN FASHION COLOR ASSOCIATION
36 Arai Bldg., 6F, 2-2-31 Kandajinbocho, Chiyoda-ku, Tokyo 101-0051
TEL: +81-3-5275-1016 FAX: +81-3-5275-1017
E-mail : info@jafca.org URL : http://www.jafca.org/
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